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February 16, 2022

Adventure Begins H ere

PO Box 602, Pemberton, BC V0N 2L0 tourismpembertonbc.com info@tourismpembertonbc.com

MESSAGE FROM THE PRESIDENT
Dear Tourism Pemberton Board, Members and Guests,
With the conclusion of another year pursuing Tourism in our great valley, we mark several events that
played the challenge card once again. The continued belief and support of your “Local” tourism and
destination marketing-based organization keeps all of us on the right path for responsible growth and
development.
Tourism Pemberton continues to develop strong relationships with community groups and organizations
in our role as your hometown source for responsible tourism and culture. The respected relationships with
the Lil’wat Nation, Village of Pemberton, Squamish Lillooet Regional District (SLRD), Destination BC and
stakeholders provide the group with guidance for the future of “Keeping it Local” as well as being mindful
of our provincial tourism community partners.
Tourism Pemberton supports and contributes to Economic Development committees with both the
Village of Pemberton and the Region to provide input on the role that tourism will play in the future
development of our communities. Destination BC continues to be an integral resource in delivering
relevant industry messages which we in turn roll out to our Members and other associations.
Our marketing message continues to follow Destination BC: “How to Travel in BC this Winter”. This
brings a nice change to the scenery than last year’s message of “Explore BC Later”. This is a direct result of
responsible tourism through non ideal times. Thank you for this!
Our Mayor shares the message ‘Tourism is a lifeline”. We also share this view and will continue to promote
and advocate for industry best practices in tourism and business in our great community and province.
Thank you to our dedicated members and to those of you looking to join our vibrant tourism community
team.
Sincerely,

Andy Meeker, President

NOTICE OF 2022 AGM
Date: Wednesday, February 23, 2022
Time: 7:00PM
Location: ZOOM Meeting
Agenda: Election of Directors, Annual Reports Review
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2021 BOARD OF DIRECTORS
EXECUTIVE
 Andy Meeker, President, Blackcomb Helicopters
 Mark Mendonca, Vice President, Grimm's Gourmet & Deli
 Carlee Cindric, Secretary/Treasurer, Pocketful Productions
DIRECTORS
 Peter Colapinto, The Bike Co.
 Don Coggins, Copper Cayuse Outfitters
 Gus Cormack, Sweet Water Lane B&B
 Robert Megeney, Event Rental Works
 Will Miller, The Beer Farmers







Tyler Kraushar, Broken Boundary Adventures
Daniel Schranz, Daniel Schranz Contracting
Ben Day, Jetstream Hospitality Solutions
Ted Craddock, Village of Pemberton Liaison
Russell Mack, SLRD Liaison – Area C Director

YEAR IN REVIEW
Despite the continued restrictions and challenges of the COVID-19 pandemic, Tourism Pemberton launched
into a robust year full of new projects and marketing campaigns in an effort to continue to market Pemberton to
both visitors and locals alike. Close to $500K in grant and sponsorship funding was received and put towards the
following initiatives: The Raven Guide, Nairn Falls Winter Trail & Parking Access, Backcountry Sanitation
Infrastructure, Pemberton Agri-tourism Wayfinding Signage Project, Range Beyond Range Circle Route,
Pemberton Farm Tour, Slow Food Cycle Sunday Video Series, Share The Road Signs and a Pemberton Photo
Asset Development project. Further to this, Tourism Pemberton continued to promote visitation via the
Pemberton Guide, Go Camping print ad, Pemberton App development and maintenance, Sea to Sky Cultural
Connector campaign and the Sea to Sky Mountain Biking Campaign partnerships…and more! Membership
accumulated at 39 members (same as in 2020).

THE RAVEN GUIDE
Despite a strong inaugural year in 2020 with multiple sell out
events and clinics, the Raven Backcountry Festival was
cancelled in 2021 due to COVID-19 restrictions. In lieu of not
being able to hold the in-person event which included
backcountry clinics, speaker events and après celebrations,
effort was put towards curating and sharing some backcountry
knowledge and wisdom.
And so The Raven Guide to ‘Good Backcountry Citizenship’
was born. This online tool for backcountry awareness,
responsibility and safety was supported by PSAR and MOTI
and endorsed by Ambassadors Kye Petersen, Wayne Flann,
Mitch Sulkers, Daryl Treadway & Tatom Manod who helped
spread the word. The Raven Guide received praise by several
influencers in the backcountry industry including: Ministry of
Forests, Lands and Natural Resource Operations (FLNRO),
Ministry of Transportation & Infrastructure, and Pemberton
Search & Rescue.
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Year in Review from page 2

NAIRN FALLS TRAILS & PARKING ACCESS
Tourism Pemberton partnered with BC Parks and Daniel Schranz Contracting Ltd.
to keep the Nairn Falls Provincial Park day use area open to the public this past
winter. The parking lot was plowed and maintained to allow for access and use of
the groomed ski tracks for cross country skiing and the walking trail to Nairn Falls
for six days a week.

BACKCOUNTRY SANITATION INFRASTRUCTURE PROJECT
Tourism Pemberton was successful in receiving Community Economic Recovery
Infrastructure Program (CERIP) funding in the amount $236,500 for the
installation of Between the Wall (BTW) diversion washrooms at key backcountry
access locations. This project relates to Tourism Pemberton’s Responsible
Destination Management strategy in which the organization looks to work together
with various partners to invest in infrastructure and its maintenance to benefit
residents and visitors to create remarkable experiences for all. Eight BTW toilets
were installed in 2021 including: Cool Creek, Mosquito Lake, Upper Para Launch,
Wendy Thompson Trail Head, Shadow Lake, Gord’s Garden x 2, and the Sloquet
Hotsprings.

SHARE THE ROAD SIGNS

With grant funding received from Destination BC, 12 new ‘Share The Road’ signs
were designed, printed and installed at various locations in and around Pemberton.

PEMBERTON FARM TOUR
Tourism Pemberton once again partnered with local agri-tourism operators to
promote the self-guided Pemberton Farm Tour. The tour offered unique ‘farming’
experiences while educating participants on the importance of farming and
supporting local food producers. Funding for the website and social media
advertising was raised by the 8 operators involved: Blue Farm Organics, Happilife
Farms, Helmers Organic Farm, Laughing Crow Organics, North Arm Farm,
Pemberton Distillery, Plenty Wild Farms and The Beer Farmers.

AGRI-TOURISM WAYFINDING SIGNAGE PROJECT

Tourism Pemberton was successful in securing $110,000 in funding from
Destination BC as part of StrongerBC: BC’s Economic Recovery Plan for the
installation of agri-tourism signage in Pemberton including the year-round selfguided ‘Pemberton Farm Tour’, the newly established Range Beyond Range Circle
Route, and wayfinding for events such as the annual ‘Slow Food Cycle’. These
initiatives were part of Tourism Pemberton’s ongoing plans to grow the
Pemberton Valley's agri-tourism economy through sustainable tourism initiatives.
Clear Course Consulting, local to Pemberton, was hired to manage the project
from conception to installation.
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RANGE BEYOND RANGE CIRCLE ROUTE
In July, Tourism Pemberton, Tourism Lillooet and the Bridge River Valley
Community Association were pleased to announce the creation and launch
of the Range Beyond Range Circle Route - a self-guided road adventure for
off-grid enthusiasts from Pemberton to Lillooet to the Bridge River
Valley/South Chilcotin communities of Gold Bridge, Bralorne, Gun and
Tyaughton Lakes.
The Circle Route invites travelers to range beyond range through the peaks
and valleys of the Coast, Cayoosh, and South Chilcotins, through the
unceded ancestral lands of the Líl̓wat Nation, the St’at’imc Nation, and the
Tŝilhqot'in Nation. Along the route, adventure seekers have the
opportunity to stop and stay in each community and experience a wide
variety of recreational and historical adventures.
Co-op Marketing Partnership funding in the amount of $20K was received
from Destination BC for this Circle Route Campaign. Tourism Pemberton
contributed $1000 to the campaign.
The Circle Route landing page was hosted on tourismpembertonbc.com
and was promoted via paid advertising on Facebook, Instagram and Social
Display. A downloadable / print-at-home Map Guide was also created.

Campaign Results





Total Impressions – 2,370,996
Total Ad Clicks (Facebook, Instagram & Social Display) – 29,803
Landing Page Visits – 15,957
Average Click-thru Rate (CTR) – 1.26% (above industry average)

TOURISM PEMBERTON APP STATS

-270+ business profiles / 37 community events
-209 downloads in 2021 (414 in 2020 & 120 in 2019)
- Regional Download Breakdown: Canada 71% / Australia 8% / USA 7% /
Japan 6% / Misc. International 8%
-2021 Top Views: Currently Open - 217 / Things to Do - 187/ Hikes - 81 /
Events -76 / Eat & Drink - 30/ Accommodation - 31

SLOW FOOD CYCLE SUNDAY VIDEO SERIES

Due to COVID-19 restrictions, the annual Slow Food Cycle Sunday event
was once again cancelled. In lieu of the event, Tourism Pemberton hired
local cinematographers Ryan Regehr & Jeff Thomas to produce videos
promoting Slow Food Cycle Sunday and farming in Pemberton. The short
docu-video series highlighted the importance of farming and agri-tourism in
Pemberton, while showcasing Pemberton's beautiful farming community.
Sponsorship funding in the amount of $10,500 was provided by Pemberton
Valley Supermarket, Pemberton Valley Lodge, the SLRD, and Danielle
Menzel Real Estate for the production of the videos.

Page 5

2021 YEAR IN REVIEW

Year in Review from page 4

SEA TO SKY CULTURAL CONNECTOR CAMPAIGN

For a sixth consecutive year, Tourism Pemberton partnered with Tourism Whistler and Tourism Squamish in a joint
$55K arts, culture and heritage marketing campaign in the fall of 2021. Tourism Pemberton contributed $1000 to the
campaign (up from $500 in 2020). The campaign was once again partly funded by Destination BC.
The objectives of the campaign were to:





Increase awareness of the Sea to Sky region as a hub for the arts by providing visitors with a variety of cultural experiences
Communicate that our communities are safe and welcoming destinations adhering to provincial health and safety guidelines
Increase revenues to the region by growing visitation during the fall shoulder season from BC residents
Drive audiences to www.whistler.com/seatoskyarts to learn more

The Farmers Markets, the Pemberton Museum and the Lil’wat Cultural Centre were our top arts, cultural and heritage
experiences. The Pemberton Art Hop and Pumpkin Patch Experiences were our featured fall event listings.

Campaign Results





Banner Ads – 4,960,143 impressions, 0.36% response rate
Facebook Ads – 1,294,201 impressions, 0.60% response rate
Campaign average response rate – 0.36% (up 0.03%)
22,390 (41,911 in 2020) landing page visits to www.whistler.com/seatoskyarts/

SEA TO SKY BIKE CAMPAIGN

Tourism Pemberton once again partnered with Whistler, the Sunshine Coast, Squamish, the
North Shore and Bridge River Valley DMOs on a mountain bike campaign. Pemberton
contributed $1500. This campaign was also partially funded by Destination BC.
Digital Ad Campaign Results: April 15 – December 31, 2021




70,171 ad impressions
4,984 ad clicks
4,178 landing page visits

According to Google Analytics, there were 1,198 page views of Pemberton content on Mountain
Biking BC in 2021, up 26% over 2020.

GRANT APPLICATIONS
Tourism Pemberton was also busy writing and applying for a variety of funding
opportunities.


BCFFE Grant – The Fairs, Festivals and Events Recovery Fund provides one-time
grants to event organizers to support the safe restart of events across B.C. An
application was submitted on behalf of the 2022 Slow Food Cycle Sunday event in
the amount of $8,522 and was successful.
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Pemberton and District Initiative Fund (PDIF) – This application is for the ongoing annual
programing for Tourism Pemberton. Funding requested $30K. Funding received - $20K for 5 years
(long-term funding) and $4500 for Nairn Falls snow clearing in 2021/22.
DBC Coop Marketing Fund – The Range Beyond Range Circle Route marketing campaign will
continue to receive funding from Destination BC in the amount of $19,442 for use in 2022.
CCRF Funding - The Canada Community Revitalization Fund (CCRF) is a two-year, $500 million
national infrastructure program to revitalize communities across Canada. An application for $260K was
submitted for additional backcountry sanitation infrastructure in the Pemberton area, and for FSR
clean-up in the Tenquille and Mount Currie areas. Awaiting confirmation.

SEA TO SKY DESTINATION DEVELOPMENT COUNCIL (STSDDC)

The council continues to meet monthly to help various projects that are in line with the 10 year plan. They cover
a wide range of items leading support to both indigenous projects and regional projects. The Destination Visitor
Education message has taken much longer that anticipated and it’s now scheduled for rollout in the spring of 2022.
The Council has and is continuing to help with Fire and Ice Aspiring Geopark, and The Sea to Sky trail to name a
few, and in some cases leading the grant application process. Support letters from the Council has helped with a
number of grant applications for activities in the planning region, with many of these still under consideration:
Squamish Lil’wat Cultural Centre’s Ancient Medicine and the Lil’wat Pow Wow. Currently gathering an
accommodation inventory of the planning area in order to facilitate MRDT planning and potential for the region.

RELATIONSHIPS FORGED IN 2021
Tourism Pemberton continued to develop strong relationships with a variety of regional and local groups and
organizations in an effort to pave the way for tourism in 2022 and beyond. In forging these relationships, grant
opportunities presented themselves along with key project and advertising opportunities.























Destination BC
 Spud Valley Nordic Club
Vancouver Coast & Mountains Region
 Alpine Club of Canada
Tourism Lillooet
 PWA
Bridge River Valley Community Association
 Powder.com
Village of Pemberton
 Pemberton Search & Rescue
Squamish Lillooet Regional District
 Backcountry Association
Cadence Strategies
 Ministry of Transportation & Infrastructure (MOTI)
Tanquille Lake Visitor Use Study
Keyhole & Meagher Visitor Use Study
Community Climate Action Plan
Regional Economic Development Committee
Village of Pemberton Economic Development Committee
Ministry of Forests, Lands and Natural Resource Operations (FLNRO)
BC Parks
Canoe Kayak BC
Innergex Kayak Review Committee
Sea to Sky Destination Development Council
Backcountry Touring BC
BC Tourism Industry Bi Weekly Calls
Pique Newsmagazine
Go Camping BC
Lil’wat Nation, N’Quatqua, Samahquam, Xa'xtsa
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LOOKING AHEAD TO 2022
Tourism Pemberton has another full year ahead with projects, marketing campaigns and events that will enhance and
promote Pemberton to both visitors and locals alike. 2022’s list of marketing initiatives and projects include: The
Raven Guide, Nairn Falls Winter Trail & Parking Access, the launch of a ‘Don’t Love it to Death’ campaign in
conjunction with STSDDC visitor education initiative, the Pemberton Visitor Guide, a Go Camping print ad, a
Whistler Maps ad, a community profile piece in Backroad Mapbooks, the Pemberton Farm Tour, Pemberton App
maintenance and more! Our highlighted initiatives include the following:
BACKCOUNTRY SANITATION INFRASTRUCTURE - The final two washrooms will be installed in the
Spring of 2022, completing the project goal of 10 x backcountry washroom installations.
BC ALE TRAIL - Tourism Pemberton has partnered with the BC Ale Trail, a marketing campaign showcasing BC
as a global destination for tourists and craft beer enthusiasts by offering a series of self-guided itineraries pairing local
craft breweries and ancillary businesses, and the super, natural landscapes that surround them. A Sea to Sky Ale Trail
will be developed featuring Squamish, Whistler and Pemberton. Contribution amount: $1000.
AGRI-TOURISM WAYFINDING SIGN INSTALLATION - If all continues to go ahead as planned, the
agri-tourism wayfinding signs will be installed in and around the Pemberton area beginning in June 2022.
RANGE BEYOND RANGE CIRCLE ROUTE - Tourism Pemberton will continue to partner with Tourism
Lillooet and Bridge River Valley Association in an effort to increase awareness of the rugged adventure experiences
available within the areas, how to explore safely, grow an understanding of the various experiences in each area, and
drive tourism revenues by increasing overnight visitation throughout the summer.
SLOW FOOD CYCLE SUNDAY - The 16th annual Slow Food Cycle Sunday is set to place on Sunday, August 21.
SEA TO SKY CULTURAL CAMPAIGN - Tourism Pemberton will look to once again partner with Tourism
Whistler and Tourism Squamish with a potential $1000 contribution.
SEA TO SKY BIKING CAMPAIGN - Pemberton will once again participate in this campaign. The total budget
for 2022 is $30.5K and will include video production, spring and fall campaigns administered by an advertising
agency, and Google ads.
BC BACKCOUNTRY TOURING ASSOCIATION – Tourism Pemberton is pleased to partner with 10 other
DMO’s in the backcountry ski & snowboard industry on the creation of a Backcountry Tourism BC Association.
The association will promote safe backcountry touring opportunities within BC. The website and digital advertising
campaign will launch in September 2022. Contribution amount: $1500.

Top 2021 Tourism Pemberton Facebook Posts

